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Outline of the 2011 Basic Survey on Small and Medium Enterprises

1. Objective of the Survey

The environment surrounding small and medium enterprises in Japan has
been undergoing significant changes in recent years. These changes include the
globalization of business activities, the diversification of employment types, efficient
information distribution achieved by introducing information technology, and
diversified lifestyles of consumers.

Under these circumstances, it is becoming more important to monitor overall
changes in small and medium enterprises and clarify, by industry and by enterprise size,
such features as their characteristics and management strengths and weaknesses, so
that appropriate government policies can be shaped for the development of small and
medium enterprises.

In accordance with Article 10 of the Small and Medium Enterprise Basic Law,
and in response to this changing management environment for small and medium
enterprises, the Small and Medium Enterprise Agency in fiscal 2004 started conducting
the Basic Survey on Small and Medium Enterprises on an annual basis as part of a
General Statistical Survey based on the provision of Statistic Act (Act No. 53 of 2007),
Article 19, paragraph (1) (The head of an administrative organ shall, when intending to
conduct a general statistical survey, obtain approval from the Minister of Internal
Affairs and Communications in advance). This Survey is aimed at collecting information
common to small and medium enterprises nationwide concerning such matters as their
financial and management status and investment trends. (Before fiscal 2008, it had
been conducted as an Approved Statistical Survey that required approval from the
Minister of Internal Affairs and Communications based on the provision of Statistical
Report Coordination Act (Act No. 148 of 1952), Article 4.)

Through the collection of fundamental information for statistics, this Survey
clarifies the actual situation of small and medium enterprises, and provide fundamental
materials for planning of governmental policies related to these enterprises.

2. Coverage of the Survey

This Survey covered enterprises, including sole proprietorships, in the business
sizes and industrial categories listed in Appendix —construction (Division D),
manufacturing (Division E), information and communications (Division G), transport
and postal activities (Division H), wholesale and retail trade (Division ), real estate and
goods rental and leasing (Division K), scienteific research, professional and technical
services (Division L), accommodations, eating and drinking services (Division M),
living-related and personal services and amusement services (Division N), and services,
N.E.C. (Division R), which are cited from Japan Standard Industrial Classification
(Ministry of Internal Affairs and Communications Public Notice No.175) defined as
statistical standards provided in Statistics Act, Article 2, paragraph (9).

*For industrial categories and enterprise sizes (by capital or by number of persons
engaged), see Appendix.

3. Date and Period of the Survey
This survey was conducted on August 1, 2011. Subjects were asked to respond
on the basis of their financial records for fiscal 2010.

4. Survey Items
The following items were surveyed:



ii

(1) Outline of the enterprise (e.g. name and address) and Number of persons engaged,
(2) Status of overseas operation, (3) Sales and operating costs,

(4) Assets, liabilities and net assets, (5) Capital investment, (6) Use of leases,

(7) Status of research and development, (8) Breakdown of sales,

(9) Suppliers and buyers of items (products),

(10) Construction orders received (within construction business),

(11) Status of commissions received (excluding those in construction business),

(12) Status of outsourcing, (13) Correspondent financial institution,

(14) Status of affiliation to chain store system, (15) Status of the use of e-commerce

5. Method of the Survey

Survey sheets were mailed from the Small and Medium Enterprise Agency to
the enterprises surveyed. The respondents (enterprises surveyed) filled in the sheets
and returned them to the Agency by mail or over the Internet.

All processes of the survey were outsourced to a private organization, including
sample design, preparation of a list of respondents, implementation, examination and
tabulation, and reporting.

6. Sample Design and Sampling Method

(1) Number of samples
(a) Sample design and sampling were conducted on the population based on the
database of establishments and enterprises.
(b) Based on the Sales in the 2010 Basic Survey on Small and Medium
Enterprises conducted by the Small and Medium Enterprise Agency in 2010,
the number of samples was calculated using target accuracies (standard error
rate) of about 5% for each industry (division) and about 8% for each
industry/size of workers.
Industrial categories: construction, manufacturing, information and
communications, transport and postal activities, wholesale and retail trade,
real estate and goods rental and leasing, scienteific research, professional and
technical services, accommodations, eating and drinking services,
living-related and personal services and amusement services, and services (a
total of eleven industries)
Size category (number of persons engaged): company (the number of regular
employees: up to 5, 6-20, 21-50, 51 or more) and sole proprietorships.
(c) To ensure the accuracy of data from enterprises in major groups, the target
accuracy for major groups was set at about 15%. The number of samples was
determined in such a way that at least 20 samples were obtained from each
major group and each size category. For the item “Sales” at least 20% of the
enterprises were sampled by major group and by enterprise size, and placed
into a new stratum to be used as continuing samples.
(d To enable tabulation by major group and by prefecture, the number of
samples from each stratum of industrial category and size category was
determined in accordance with the number of samples from each stratum of the
population by major group and by prefecture.

(2) Double sampling
(a) To reduce the burden on respondents, double sampling was applied. Two
survey sheets were used—Survey Sheet A (Basic Information) and Survey Sheet
B (Detailed Information).
(b) First, the total number of samples was calculated based on the conditions
described in (1) above. Next, the number of samples for Survey Sheet B was
determined with a target accuracy of 10% for the industrial category and the



size categories.

(c) The number of samples for Survey Sheet A was determined by subtracting
the number of samples for Survey Sheet B from the total number of samples
calculated in accordance with the conditions stated in (1) above.

(d For Survey Sheet B, samples were selected by the random sampling
technique from the total samples selected (enterprises surveyed) from each
stratum.

(e) A minimum number of samples were taken for Survey Sheet B by double
sampling.
(3) Standard error ratio
The standard error ratio was determined as follows.
- L M
Estimate of summation of sales : T, = z&z X

X
het Ny =1

~ = N Var(X
Estimate of standard error of sales : |V (T, ) = \/Z N, (N, - nh)M
h=1 h

~

V()

X

h = stratum (industrial category and size categories)
N, = number of populations for the stratum h

Standard error ratio of sales :

N, = number of samples for the stratum h

T, = estimate of summation of sales for fiscal 2009

Var (X, ) = variance in the stratum h of mean deviation of sales for fiscal 2008
and 2009

AV ('I:X) = estimate of standard error of summation of sales

W (T)

= = standard error ratio of summation of sales

X

7. Estimation method
Estimation was made for each stratum of the major groups and the size
categories, as follows.
(1) Determination of the sampling rate based on the survey results
(a) The number of populations used for sampling was employed.
(b) Number of valid responses and valid survey sheets
Number of valid responses = number of valid survey sheets + number of other
valid responses
Number of valid survey sheets = number of enterprises used for tabulation
Other valid responses = enterprises that have discontinued business
temporarily or permanently and other inapplicable enterprise
“Other valid responses” were excluded from estimation and tabulation.
(c) Determination of the sampling rate for each stratum
Sampling rate for each stratum = number of valid survey sheets for the
stratum / number of populations for the stratum
(2) Extended estimation of individual survey sheets (prior strata)
Extended estimation for individual survey sheets was made for the stratum



used for sampling of each valid individual survey sheet.
When a change was made to major groups or size categories as a result of
examination, the major group and the size category used for sampling (prior
stratum) were employed for extended estimation.
Extended estimate of an individual survey sheet = 1 / sampling rate for the
stratum x data from the stratum

(3) Comparative estimation of individual survey sheets (prior strata)
For survey items in Survey Sheet B (Detailed Sheets) that were not included in
Survey Sheet A (Basic Sheets), estimation was made by individual Survey
Sheet A on the basis of the survey results (tabulation results) from Survey
Sheet B.
For instance, to estimate cost of goods purchased in Survey Sheet A, cost of
goods sold was used as follows, because the latter is included in both Survey
Sheets A and B and closely associated with the former.
Cost of goods purchased in Survey Sheet A = cost of goods purchased in Survey
Sheet B / cost of goods sold in Survey Sheet B x cost of goods sold in Survey
Sheet A

(4) Tabulation of estimates (posterior strata)
Tabulation of estimates was made for the following categories using estimates
obtained in (2) and (3) above. The tabulation results are provided in this report.
(a) By industry and by size of workers
(b) Middle division of industrial classification
(c) By capital stock ranking and by industry type
(d) By sales ranking and by industry type
(e) By foundation year and by industry type
() By prefecture (By 1 enterprise)

(5) Estimation in accordance with the number of populations for 2011
(a) Calculation of sample mean per enterprise (posterior strata)
Sample mean for the stratum = estimate for the stratum / extended number of
enterprises in the stratum
(b) Determination of the ratios of new and closed enterprises
The ratios of small and medium enterprises that have started or closed
business were determined on the basis of the 2009 Economic Census for
Business Frame.
(c) Determination of the number of populations for 2011
The number of populations for 2011 was determined on the basis of the 2009
number of populations obtained from the 2009 Economic Census for Business
Frame, in combination with the ratio of new and closed enterprises stated in (b)
above.
(d) Determination of new estimates
New estimate for the stratum = 2011 number of populations for the stratum x
sample mean for the stratum



8. Outline of Survey Results

(1) Response to the survey

(a) Responses by size (number of persons engaged)
Number Number Number .
size of workers of of Response of wvalid X;hgnse
samples responses | rate responses ratIe)
Total 115,294 59,329 51.5% 52,403 45.5%
Business corporations 89,254 44,912 50.3% 40,324 45.2%
5 persons or fewer 47,254 21,883 46.3% 18,813 39.8%
6-20 persons 18,368 9,877 53.8% 9,203 50.1%
21-50 persons 12,178 6,679 54.8% 6,264 51.4%
51 persons or more 11,454 6,473 56.5% 6,044 52.8%
Individual 26,040 14,417 55.4% 12,079 46.4%
proprietorship
(b) Responses by industrial group
Number Number Number T
Industrial group of of Response of wvalid Ya ! o
samples responses | rate responses rZiso s¢
Total 115,294 59,329 51.5% 52,403 45.5%
Construction 2,497 1,410 56.5% 1,222 48.9%
Manufacturing 18,574 10,293 55.4% 9,131 49.2%
Information and 7,132 3,347 46.9% 2,986 41.9%
communications
Transport and 14,636 7,318 50.0% 6,449 44.1%
postal activities
Wholesale 6,673 4,157 62.3% 3,861 57.9%
Retail trade 14,203 8,097 57.0% 7,243 51.0%
Real estate and . 10,475 5,281 50.4% 4,582 43.7%
goods rental and leasing
Scientific ?esearch., professional 9.785 6,011 61.4% 5,342 54.6%
and technical services
Accommodations, eating and 8,707 3,423 39.3% 2,859 32.8%
drinking services
Living-related and personal
services and amusement 18,655 7,715 41.4% 6,692 35.9%
services
Services, N.E.C. 3,957 2,277 57.5% 2,036 51.5%

(2) Evaluation of the survey results

(a) Evaluation method

The survey results were evaluated on the basis of the achievement accuracy in
sales (standard error ratio).

Estimate of summation of sales :

——— L
Estimate of standard error of sales : /V (T, ) = z N, (N, —n,)

Standard error ratio of sales :

v(T,)

Ny

Var(X,)
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h = stratum (industrial category and size categories)
N, = number of populations for the stratum h

N, = number of samples for the stratum h

T, = estimate of summation of sales

Var(X,) = variance in the stratum h

\V (T,) = estimate of standard error of summation of sales

W)

——~—— = standard error ratio of summation of sales

X

(b) Achievement accuracy (standard error ratio)

Sales

I 1al i

ndustrial group Summation Standard error Standard error ratio

(thousand yen)

Construction 76,153,597,346 2,347,000,342 0.03
Manufacturing 103,603,061,401 2,554,265,034 0.02
Information and
communications 10,796,769,004 282,709,860 0.03
Transport and
postal activities 22,389,749,702 665,618,653 0.03
Wholesale 120,107,051,184 3,716,616,509 0.03
retail trade 68,215,938,703 1,481,075,260 0.02
Real estate and
goods rental and leasing 24,786,712,670 771,167,004 0.03
Scienteific research,
professional and technical
services 13,386,632,562 340,372,931 0.03
Accommodations, eating
and drinking services 16,488,939,763 610,141,245 0.04
Living-related and
personal services and
amusement services 29,906,407,213 2,802,058,634 0.09
Services, N.E.C. 18,214,915,493 585,397,021 0.03

9. Tabulation and Publication of the Results

(1) Preliminary report

A part of the results of this survey was released in March 2012 in the Preliminary
Report for the 2011 Basic Survey on Small and Medium Enterprises (Settlement of
Accounts for Fiscal 2010).

(2) Survey Report (final report)
The entire results of this survey were released in the 2011 Basic Survey on Small and
Medium Enterprises (Settlement of Accounts for Fiscal 2010).

(3) Homepage

Information, including this material, is available on the homepage of Small and
Medium Enterprise Agency.

URL: http://www.chusho.meti.go.jp/koukai/chousa/kihon/index.htm



Coverage of the Survey

1. Industries covered

Industry Industry covered

Construction Division D- Construction under Japan Standard Industrial
Classification (hereinafter called “JSIC”)

Manufacturing Division E- Manufacturing under JSIC

Information and | Division G- Information and communications under JSIC

communications

Transport and
postal activities

In Division H- Transport and postal activities under JSIC,
Major Group 43 Road passenger transport
Major Group 44 Road freight transport
Major Group 45 Water transport
Major Group 47 Warehousing
Major Group 48 Services incidental to transport
Major Group 49 Postal activities, including mail delivery

Wholesale and
retail trade

Division I- Wholesale and retail trade under JSIC

Real estate and
goods rental and
leasing

Division K- Real estate under JSIC

Scienteific
research,
professional and
technical services

Division L- Scienteific research, professional and technical services
under JSIC
Except for Major Group 71 Scienteific and development
research institutes

Accommodations,
eating and
drinking services

Division M- Accommodations, eating and drinking services under
JSIC

Living-related
and personal
services and
amusement
services

Division N- Living-related and personal services and amusement
services under JSIC

Services, N.E.C.

In Division R- Services, N.E.C. under JSIC,
Major Group 88 Waste disposal business
Major Group 89 Automobile maintenance services
Major Group 90 Machine, etc. repair services, except otherwise
classified
Major Group 91 Employment and worker dispatching services
Major Group 92 Miscellaneous business services
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2. Enterprise size covered

Industry Enterprise size covered

Construction Capital of ¥300 million or less, or engaging 300 or fewer persons
Manufacturing Capital of ¥300 million or less, or engaging 300 or fewer persons
Information and | Major Group 37 Communications: capital of ¥300 million or less, or
communications | engaging 300 or fewer persons

Major Group 40 Internet based services: capital of ¥300 million or
less, or engaging 300 or fewer persons

Group 413 Newspaper publishers: capital of ¥300 million or less, or
engaging 300 or fewer persons

Group 414 Publishers, except newspapers: capital of ¥300 million or
less, or engaging 300 or fewer persons

Other than above: capital of ¥50 million or less, or engaging 100 or
fewer persons

Transport and
postal activities

Capital of ¥300 million or less, or engaging 300 or fewer persons

Wholesale and
retail trade

Wholesale in Major Group 50 to 55: capital of ¥100 million or less,
or engaging 100 or fewer persons

Retail in Major Group 56 to 61: capital of ¥50 million or less, or
engaging 50 or fewer persons

Real estate and
goods rental and
leasing

Group 693 Automobile parking: capital of ¥50 million or less, or
engaging 100 or fewer persons

Major Group 70 Goods rental and leasing: capital of ¥50 million or
less, or engaging 100 or fewer persons

Other than above: capital of ¥300 million or less, or engaging 300 or
fewer persons

Scienteific
research,
professional and
technical services

Capital of ¥50 million or less, or engaging 100 or fewer persons

Accommodations,
eating and
drinking services

Major Group 75 Accommodations: capital of ¥50 million or less, or
engaging 100 or fewer persons

Other than above: capital of ¥50 million or less, or engaging 50 or
fewer persons

Living-related
and personal
services and
amusement
services

Group 791 Travel agency: capital of ¥300 million or less, or
engaging 300 or fewer persons

Other than above: capital of ¥50 million or less, or engaging 100 or
fewer persons

Services, N.E.C

Capital of ¥50 million or less, or engaging 100 or fewer persons




