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商業販売額の動向

平成２３年４月の商業販売額は40兆7920億円、前年同月比▲2.8％の減少となった。

これを卸売業、小売業別にみると、卸売業は29兆9380億円、同▲2.0％の減少となった。

小売業は10兆8550億円、同▲4.8％の減少となった。

なお、商業販売額の季節調整済前月比は、4.9％の増加となった。卸売業は同4.8％の

増加、小売業は同4.1％の増加となった。

（単位：10億円，％）(Billion yen)

卸 売 業 (Wholesale) 小 売 業 (Retail) 

販売額 前年同月比(%) 販売額 前年同月比(%) 販売額 前年同月比(%)

40,792 ▲2.8 29,938 ▲2.0 10,855 ▲4.8

(Commercial Sales)
商 業 計

既存店

Sales Value Sales Value Sales Value Sales Value Adjusted

平 成 20 年 621,081 1.2 485,604 1.5 135,477 0.3 20,951 ▲1.2 ▲2.5 C.Y. 2008

21 493,796 ▲20.5 361,468 ▲25.6 132,328 ▲2.3 19,776 ▲5.6 ▲7.0 2009

22 501,092 1.5 365,426 1.1 135,666 2.5 19,579 ▲2.1 ▲2.6 2010

平 成 20 年度 588,941 ▲4.8 454,799 ▲5.9 134,142 ▲1.1 20,659 ▲2.8 ▲4.2 F.Y. 2008

21 492,990 ▲16.3 359,435 ▲21.0 133,555 ▲0.4 19,568 ▲5.3 ▲6.4 2009

22 503,780 2.2 369,115 2.7 134,665 0.8 19,578 ▲1.5 ▲2.0 2010

平成 22 年 １～３月 122,997 ▲0.7 89,182 ▲2.2 33,815 3.8 4,700 ▲4.2 ▲4.9 Q1 2010

４～６ 122,075 2.1 88,604 1.5 33,471 3.7 4,676 ▲2.9 ▲3.5 Q2

７～９ 124,725 1.5 91,073 0.9 33,652 3.2 4,847 ▲1.1 ▲1.6 Q3

10～12 131,295 3.0 96,567 4.2 34,728 ▲0.4 5,356 ▲0.1 ▲0.5 Q4

平成 23 年 １～３月 125,685 2.2 92,871 4.1 32,814 ▲3.0 4,699 ▲2.1 ▲2.6 Q1 2011

平成 22 年 ２月 38,529 ▲0.9 28,131 ▲2.7 10,397 4.2 1,403 ▲3.4 ▲4.0 Feb. 2010

３ 46,131 2.4 33,837 1.5 12,294 4.7 1,583 ▲4.1 ▲4.9 Mar.

４ 41,964 3.6 30,563 3.1 11,401 4.9 1,547 ▲3.0 ▲3.7 Apr.

５ 38,877 1.3 27,819 0.7 11,057 2.9 1,566 ▲3.2 ▲3.9 May

６ 41,234 1.3 30,221 0.6 11,012 3.3 1,563 ▲2.4 ▲3.1 Jun.

７ 42,079 0.9 30,359 ▲0.1 11,720 3.8 1,752 ▲1.1 ▲1.3 Jul.

８ 40,294 2.1 29,058 1.2 11,236 4.3 1,585 ▲1.1 ▲1.8 Aug.

９ 42,351 1.5 31,656 1.5 10,695 1.4 1,510 ▲1.0 ▲1.7 Sep.

10 41,178 0.3 30,376 0.4 10,802 ▲0.2 1,613 1.2 0.4 Oct.

11 42,771 5.2 31,576 6.6 11,194 1.5 1,663 0.5 0.1 Nov.

12 47,346 3.5 34,615 5.7 12,731 ▲2.1 2,079 ▲1.6 ▲1.7 Dec.

平成 23 年 １月 39,595 3.3 28,460 4.6 11,134 0.1 1,741 ▲0.6 ▲0.7 Jan. 2011

２ 40,579 5.3 30,169 7.2 10,410 0.1 1,447 1.0 0.5 Feb.

３ 45,512 ▲1.3 34,242 1.2 11,270 ▲8.3 1,511 ▲6.5 ▲7.5 Mar.

４ 40,792 ▲2.8 29,938 ▲2.0 10,855 ▲4.8 1,566 ▲0.9 ▲1.9 Apr.

注1 :大型小売店の前年（度、同期、同月）比増減率の既存店は、調査月において当月と前年同月でともに存在した事業所の数値である。

注2 :平成22年7月に調査対象事業所の見直しを行ったため、これに関わる前年(度、同期、同月)比増減率は、この見直しに伴う

ギャップを調整するリンク係数で処理した数値で計算してある。

Note1:"Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.

Note2:The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient

 to adjust for gaps caused by those revisions.

大型小売店

Commercial Sales Wholesale 

商業販売額及び前年（度、同期、同月）比増減率
Commercial sales value and the percentage change from the same month/term of the previous year

（単位：10億円、％） (Billion yen)

年 月

商業計
Year
and

 Month

卸売業 小売業

販 売 額
前年比

販 売 額
前年比

Retail Large-scale Retail Stores

販 売 額
増減率

販 売 額
前年比



１．卸売業販売額の動向

卸売業を業種別にみると、農畜産物・水産物卸売業が前年同月比▲14.8％の減少、
衣服・身の回り品卸売業が同▲9.6％の減少、医薬品・化粧品卸売業が同▲3.2％の減
少、機械器具卸売業が同▲3.1％の減少、各種商品卸売業が同▲2.6％の減少、化学製
品卸売業が同▲2.1％の減少、食料・飲料卸売業が同▲1.5％の減少となった。
一方、鉱物・金属材料卸売業が同6.0％の増加、その他の卸売業が同3.9％の増加、

家具・建具・じゅう器卸売業が同2.3％の増加、建築材料卸売業が同1.2％の増加、繊
維品卸売業が同1.0％の増加となった。

大規模卸売店販売額は8兆6240億円、前年同月比▲0.6％の減少となった。
これを商品別にみると、自動車が同▲25.0％の減少、家庭用電気機械器具が同

▲19.7％の減少、その他の輸送用機械器具が同▲18.2％の減少、紙・紙製品が同
▲14.1％の減少、衣服・身の回り品が同▲8.1％の減少などとなった。

一方、石油・石炭が同13.9％の増加、鉱物が同13.6％の増加、化学製品が同9.3％
の増加などとなった。

主要卸売業の前年同月比増減率 （単位：％）

卸 売 業 各種商品

卸 売 業

農畜産物
・水産物

卸 売 業

食 料 ・
飲 料

卸 売 業

建築材料

卸 売 業

鉱 物 ・
金属材料

卸 売 業

機械器具

卸 売 業

▲2.0 ▲2.6 ▲14.8 ▲1.5 1.2 6.0 ▲3.1

▲ 35.0
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▲ 20.0

▲ 15.0

▲ 10.0

▲ 5.0

0.0
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H21(2009) ┘ └ H22(2010) ┘ └ H23

卸売業販売額・前年同月比増減率の推移

卸売業販売額

前年同月比増減率

（10億円） （％）

0



Sales Value Sales Value

平 成 20 年 485,604 1.5 128,538 1.1 C.Y. 2008

21 361,468 ▲25.6 92,440 ▲28.1 2009

22 365,426 1.1 105,324 10.2 2010

平 成 20 年度 454,799 ▲5.9 117,981 ▲7.8 F.Y. 2008

21 359,435 ▲21.0 94,895 ▲19.6 2009

22 369,115 2.7 107,746 8.1 2010

平成22 年 １～３月 89,182 ▲2.2 25,134 10.8 Q1 2010

４～６ 88,604 1.5 24,206 11.3 Q2

７～９ 91,073 0.9 27,435 9.1 Q3

10～12 96,567 4.2 28,549 9.7 Q4

平成23 年 １～３月 92,871 4.1 27,556 2.9 Q1 2011

平成22 年 ２月 28,131 ▲2.7 7,585 11.4 Feb. 2010

３ 33,837 1.5 9,981 10.4 Mar.

４ 30,563 3.1 8,141 14.6 Apr.

５ 27,819 0.7 7,629 11.7 May

６ 30,221 0.6 8,436 7.9 Jun.

７ 30,359 ▲0.1 9,026 11.8 Jul.

８ 29,058 1.2 8,623 10.9 Aug.

９ 31,656 1.5 9,787 5.4 Sep.

10 30,376 0.4 9,093 10.0 Oct.

11 31,576 6.6 9,210 11.1 Nov.

12 34,615 5.7 10,246 8.3 Dec.

平成23 年 １月 28,460 4.6 8,433 4.6 Jan. 2011

２ 30,169 7.2 8,772 8.5 Feb.

３ 34,242 1.2 10,351 ▲2.7 Mar.

４ 29,938 ▲2.0 8,624 ▲0.6 Apr.

注 ：平成22年7月及び平成19年7月に標本の入替えを行ったため、これに関わる前年（度、同期、同月）比増減率は、

標本の入替えに伴うギャップを調整するリンク係数で処理した数値で計算してある。

Note: The sample of stores was switched on July, 2007 and on July, 2010.Therefore,percentage change from the same 
month/term of  the previous year are calculated using the linked coefficient to adjust for gaps caused by those changes.

Large-scale Wholesale

販 売 額 前年比 販 売 額 前年比

卸売業販売額及び前年（度、同期、同月）比増減率
Wholesale sales value and the percentage change from the same month/term of the previous year

（単位：10億円、％） (Billion yen)

年 月

卸売業

Year
and

Month

大規模卸売店

Wholesale 



２．小売業販売額の動向

小売業を業種別にみると、自動車小売業が前年同月比▲38.0％の減少、機械器具

小売業が同▲9.6％の減少、各種商品小売業（百貨店など）が同▲2.0％の減少とな

った。

一方、織物・衣服・身の回り品小売業が同4.5％の増加、飲食料品小売業が同1.4％

の増加、燃料小売業が同1.0％の増加、その他小売業が同0.0％の横ばいとなった。

小売業の前年同月比増減率 (単位：％）

小 売 業 各種商品

小 売 業

織物・衣服・
身の回り品

小 売 業

飲食料品

小 売 業

自動車

小売業

機械器具

小 売 業

燃 料

小売業

その他
小売業

(注)

▲4.8 ▲2.0 4.5 1.4 ▲38.0 ▲9.6 1.0 0.0

注：医薬品・化粧品小売業を含む。

▲ 30.0

▲ 25.0

▲ 20.0

▲ 15.0

▲ 10.0

▲ 5.0

0.0

5.0

10.0

9,500

10,500

11,500

12,500

13,500

14,500

4 5 6 7 8 9 10 11 12 1 2 3 4 5 6 7 8 9 10 11 12 1 2 3 4

H21(2009) ┘ └ H22(2010) ┘ └ H23

小売業販売額・前年同月比増減率の推移

小売業販売額

前年同月比増減率

（10億円） （％）

0



既存店
Sales Value Sales Value Adjusted

平 成 20 年 135,477 0.3 20,951 ▲1.2 ▲2.5 C.Y. 2008

21 132,328 ▲2.3 19,776 ▲5.6 ▲7.0 2009

22 135,666 2.5 19,579 ▲2.1 ▲2.6 2010

平 成 20 年度 134,142 ▲1.1 20,659 ▲2.8 ▲4.2 F.Y. 2008

21 133,555 ▲0.4 19,568 ▲5.3 ▲6.4 2009

22 134,665 0.8 19,578 ▲1.5 ▲2.0 2010

平成 22 年 １～３月 33,815 3.8 4,700 ▲4.2 ▲4.9 Q1 2010

４～６ 33,471 3.7 4,676 ▲2.9 ▲3.5 Q2

７～９ 33,652 3.2 4,847 ▲1.1 ▲1.6 Q3

10～12 34,728 ▲0.4 5,356 ▲0.1 ▲0.5 Q4

平成 23 年 １～３月 32,814 ▲3.0 4,699 ▲2.1 ▲2.6 Q1 2011

平成 22 年 ２月 10,397 4.2 1,403 ▲3.4 ▲4.0 Feb. 2010

３ 12,294 4.7 1,583 ▲4.1 ▲4.9 Mar.

４ 11,401 4.9 1,547 ▲3.0 ▲3.7 Apr.

５ 11,057 2.9 1,566 ▲3.2 ▲3.9 May

６ 11,012 3.3 1,563 ▲2.4 ▲3.1 Jun.

７ 11,720 3.8 1,752 ▲1.1 ▲1.3 Jul.

８ 11,236 4.3 1,585 ▲1.1 ▲1.8 Aug.

９ 10,695 1.4 1,510 ▲1.0 ▲1.7 Sep.

10 10,802 ▲0.2 1,613 1.2 0.4 Oct.

11 11,194 1.5 1,663 0.5 0.1 Nov.

12 12,731 ▲2.1 2,079 ▲1.6 ▲1.7 Dec.

平成 23 年 １月 11,134 0.1 1,741 ▲0.6 ▲0.7 Jan. 2011

２ 10,410 0.1 1,447 1.0 0.5 Feb.

３ 11,270 ▲8.3 1,511 ▲6.5 ▲7.5 Mar.

４ 10,855 ▲4.8 1,566 ▲0.9 ▲1.9 Apr.

注１：大型小売店の前年（度、同期、同月）比増減率の既存店は、調査月において当月と前年同月でともに存在した

事業所の数値である。

注２：平成22年7月に調査対象事業所の見直しを行ったため、これに関わる前年(度、同期、同月)比増減率は、

この見直しに伴うギャップを調整するリンク係数で処理した数値で計算してある。

Note1:  "Adjusted" means that the percentage change is calculated only with figures collected from establishments 
which were surveyed in both years.

Note2: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are
calculated using the linked coefficient to adjust for gaps caused by those revisions.

Retail Large-scale Retail Stores

前年比
前 年 比

小売業販売額及び前年（度、同期、同月）比増減率
Retail sales value and the percentage change from the same month/term of the previous year

（単位：10億円、％） (Billion yen)

Year
and

 Month

小売業

販 売 額

大型小売店

販 売 額

年 月



３．大型小売店販売額の動向

(1) 大型小売店の動向

平成２３年４月の大型小売店販売額は1兆5657億円、前年同月比でみると、▲0.9％の減

少となった。百貨店は5148億円、同▲2.4％の減少、スーパーは1兆510億円、同▲0.1％の

減少となった。

商品別にみると、衣料品は同▲2.7％の減少、飲食料品は同0.7％の増加、その他は同▲

1.9％の減少となった。

なお、大型小売店の季節調整済前月比は、5.9％の増加となった。百貨店は同13.6％の増

加、スーパーは同1.3％の増加となった。

大型小売店の前年同月比増減率 （単位：％）

品 目

業 態

合 計
衣 料 品 飲 食 料 品 そ の 他

合 計

百 貨 店

スーパー

▲ 0.9(▲ 1.9)

▲ 2.4(▲ 1.8)

▲ 0.1(▲ 1.9)

▲ 2.7(▲ 2.1)

▲ 1.1(▲ 0.6)

▲ 5.9(▲ 5.3)

0.7(▲ 1.1)

▲ 1.9(▲ 1.3)

1.1(▲ 1.1)

)

▲ 1.9(▲ 3.3)

▲ 5.4(▲ 4.7)

▲ 0.0(▲ 2.5)

注：( )は、既存店

① 百貨店の動向

百貨店の主力商品である衣料品は、その他の衣料品が前年同月比▲5.6％の減少、紳

士服・洋品が同▲1.8％の減少、身の回り品が同▲0.7％の減少、婦人・子供服・洋品

が同▲0.6％の減少となったため、衣料品全体では同▲1.1％の減少となった。

飲食料品は、同▲1.9％の減少となった。

その他は、家庭用電気機械器具が同▲11.7％の減少、その他の商品が同▲6.0％の減

少、家具が同▲4.9％の減少、食堂・喫茶が同▲3.8％の減少、家庭用品が同▲3.4％の

減少となったため、その他全体では同▲5.4％の減少となった。

② スーパーの動向

衣料品は、身の回り品が同▲8.7％の減少、婦人・子供服・洋品が同▲6.8％の減少、

紳士服・洋品が同▲4.5％の減少、その他の衣料品が同2.1％の増加となったため、衣

料品全体では同▲5.9％の減少となった。

スーパーの主力商品である飲食料品は、同1.1％の増加となった。

その他は、食堂・喫茶が同▲22.6％の減少、家具が同▲8.9％の減少、家庭用電気機

械器具が同▲7.6％の減少、家庭用品が同▲5.5％の減少、その他の商品が同2.6％の増

加となったため、その他全体では同▲0.0％の横ばいとなった。

(2) 大型小売店（既存店）の動向

平成２３年４月の大型小売店を、前年同月比（既存店）でみると、▲1.9％の減少となっ

た。百貨店は同▲1.8％の減少、スーパーは同▲1.9％の減少となった。



(100 million yen)

Adjusted establishments Adjusted establishments Adjusted establishments

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note1:"Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.
Note2:The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient

to adjust for gaps caused by those revisions.

Large-scale retail store sales value by type of business,percentage change from the same month/term of the previous year and number of establishments

Total Departmentstores Supermarkets



４．コンビニエンスストアの動向

平成23年4月のコンビニエンスストアの商品販売額及びサービス売上高は、6630億円、

前年同月比3.0％の増加となった。

これを商品別にみると、ファーストフード及び日配食品が2260億円、同4.1％の増加、

加工食品が1933億円、同2.5％の増加、非食品が2174億円、同5.1％の増加となったため、

商品販売額は6367億円、同4.0％の増加となった。

また、サービス売上高は263億円、同▲16.1％の減少となった。

(単位：億円、店、％）

ﾌｧｰｽﾄﾌｰﾄﾞ及
び日配食品 加工食品 非食品

6,630 6,367 2,260 1,933 2,174 263 42,401

3.0 4.0 4.1 2.5 5.1 ▲16.1 1.1

(1.0) (2.0) (▲18.5)

注：（ ）は、既存店ベース

コンビニエンスストア販売額・前年同月比増減率の推移

合 計 店舗数
商 品 販 売 額

サービス
売上高

（億円） （％）（億円） （％）

▲ 50.0

▲ 45.0

▲ 40.0

▲ 35.0

▲ 30.0

▲ 25.0

▲ 20.0

▲ 15.0

▲ 10.0

▲ 5.0

0.0

5.0

10.0

15.0

20.0

5,500

6,000

6,500

7,000

7,500

8,000

8,500

4 5 6 7 8 9 10 11 12 1 2 3 4 5 6 7 8 9 10 11 12 1 2 3 4

H21(2009) ┘ └ H22(2010) ┘ └ H23

総販売額
商品販売額前年同月比増減率
サービス売上高前年同月比増減率

0



Sales value of convenience stores,number of establishments and percentage change from the same month/term of the previous year

(単位：億円,店,％)(100 million yen)

Total
既存店 既存店 既存店

Sales Value Adjusted Goods Adjusted Service Adjusted

平 成 20 年 79,427 6.1 4.3 76,203 6.2 4.3 3,224 3.1 2.8 40,745 C.Y. 2008

21 79,809 0.5 ▲2.1 76,450 0.3 ▲2.3 3,359 4.2 2.6 41,724 2009

22 81,136 1.7 ▲1.1 77,618 1.5 ▲1.2 3,518 4.7 1.7 42,347 2010

平 成 20 年度 80,556 7.2 5.4 77,277 7.3 5.5 3,279 3.6 3.0 41,006 F.Y. 2008

21 79,383 ▲1.5 ▲4.2 76,035 ▲1.6 ▲4.4 3,348 2.1 0.1 41,895 2009

22 82,657 4.1 1.5 79,120 4.1 1.5 3,537 5.6 2.4 42,412 2010

平成 22 年 １～３月 18,501 ▲2.3 ▲5.2 17,700 ▲2.3 ▲5.2 801 ▲1.4 ▲4.2 41,895 Q1 2010

４～６ 19,833 ▲0.3 ▲3.0 18,917 ▲0.7 ▲3.4 917 9.7 6.4 41,955 Q2

７～９ 22,400 6.9 4.2 21,542 6.9 4.2 858 6.7 4.1 42,307 Q3

10 12 20 402 1 8 ▲0 9 19 460 1 7 ▲0 9 942 3 8 0 7 42 347 Q4

Number
of

Establishments

コンビニエンスストア販売額、前年（度、同期、同月）比増減率及び店舗数

年 月

合 計 店舗数

Year
and

Month

商品販売額 サービス売上高

前年比 前年比 前年比

10～12 20,402 1.8 ▲0.9 19,460 1.7 ▲0.9 942 3.8 0.7 42,347 Q4

平成 23 年 １～３月 20,022 8.2 5.9 19,201 8.5 6.2 821 2.4 ▲1.4 42,412 Q1 2011

平成 22 年 ２月 5,777 ▲1.8 ▲4.9 5,521 ▲2.1 ▲5.2 256 5.4 2.6 41,975 Feb. 2010

３ 6,525 ▲2.4 ▲5.1 6,246 ▲2.2 ▲4.9 279 ▲7.2 ▲10.4 41,895 Mar.

４ 6,438 ▲1.2 ▲3.9 6,125 ▲1.9 ▲4.5 313 16.3 11.1 41,939 Apr.

５ 6,703 ▲0.8 ▲3.7 6,407 ▲1.0 ▲3.8 296 1.9 ▲0.5 41,950 May

６ 6,692 1.2 ▲1.4 6,385 0.7 ▲1.9 308 11.5 9.0 41,955 Jun.

７ 7,363 2.9 0.3 7,056 2.7 0.1 307 8.0 5.8 42,063 Jul.

８ 7,427 3.2 0.7 7,139 3.0 0.6 288 7.4 4.1 42,171 Aug.

９ 7,610 15.1 12.2 7,347 15.5 12.6 263 4.5 2.1 42,307 Sep.

10 6,515 ▲3.3 ▲6.0 6,226 ▲3.8 ▲6.5 290 7.8 4.7 42,283 Oct.

11 6,620 3.4 0.7 6,333 3.4 0.7 287 2.9 ▲1.0 42,285 Nov.

12 7,267 5.4 2.8 6,901 5.6 3.0 365 1.6 ▲1.2 42,347 Dec.

平成 23 年 １月 6,638 7.1 4.5 6,359 7.2 4.6 279 4.6 1.6 42,355 Jan. 2011

２ 6,268 8.5 5.9 6,007 8.8 6.2 261 2.0 ▲0.9 42,583 Feb.

３ 7,116 9.1 7.2 6,835 9.4 7.7 281 0.7 ▲4.5 42,412 Mar.

４ 6,630 3.0 1.0 6,367 4.0 2.0 263 ▲16.1 ▲18.5 42,401 Apr.

注 ：前年（度、同期、同月）比増減率の既存店は、調査月において、当月と前年同月でともに存在した店舗の数値である。

Note:  "Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.

 



Table1 Commercial sales value by type of business and the percentage change from the same month/term of the previous year

General
Machinery

&
Equipment

Motor

Vehicles

Electorical
Machinery

&
Equipment

Farm &
Aquatic

Products

Food
&

Beverages

Building

Materials
Chemicals

Minerals
&

Metals

Machinery
&

Equipment

Total
Wholesale

General

Merchandise
Textiles

Apparel
&

Accessories



C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note1 : "Others" of wholesale trade refers to items classified under as 524 and 549(excluding 5497).
Note2 : "Others" of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60(excluding 601 and 603).
Note3 : "*3" of retail trade refers to items classified under as 58,59 and 60.
Note4 : "*4" of retail trade refers to items classified under as 5814,582, 59(excluding 592) and 60.
Note5 : "*5 of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60(excluding 603).
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Drug
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Toiletry
Stores

Others
*
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Furnishings
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Others
*

General

Merchandise
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& AccessoriesOthers

Retail

Year
and

Month



Table2 Indices of commercial sales value by type of business
(1) Original indices

Seasonal adjustment indices (C.Y.2005=100)

Total Wholesale Apparel
&

Accessories

Farm &
Aquatic
Products

Building

Materials
Chemicals

Textiles Minerals
&

Metals

Machinery
&

Equipment

General

Merchandise

Food
&

Beverages



C.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note1 : "Others" of wholesale trade refers to items classified under as 524 and 549(excluding 5497).
Note2 : "Others" of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60.

General

Merchandise

Fabrics
Apparel

&
Accessories

Food
&

Beverages
Others Others

(*2)
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Motor
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Furniture
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Month

Drugs
&

Toiletries Others(*1)

Retail



Table2 Indices of commercial sales value by type of business
(2) Seasonal adjustment indices

Total
Wholesale

General

Merchandise

Textiles Apparel
&

Accessories

Farm &
Aquatic
Products

Food
&

Beverages

Building

Materials

Chemicals Minerals
&

Metals



Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note1 : "Others" of wholesale trade refers to items classified under as 524 and 549(excluding 5497).
Note2 : "Others" of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60.

Year
and

Month

Retail
Fabrics

Apparel &
Accessories

Food
&

Beverages

OthersMachinery
&

Equipment

Furniture
& House

Furnishings

Drugs
&

Toiletries

Others(*1)
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Table3 Large-scale wholesale sales value by goods and the percentage change from the same month/term of the previous year

Total
Textiles

Apparel
&

Accessories

Farm &
Aquatic
Products

Food
&

Beverages

Drugs
&

Cosmetics
Chemicals

Petroleum
&

Coal

Minerals
&

Metals



C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note1: The sample of stores was switched on July, 2007 and on July, 2010.Therefore,percentage changes from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those changes.
Note2: Regarding “Chemicals” and “Others,” comparison ratios such as annual, periodical and monthly comparisons on the year earlier are those calculated with linked coefficients in order to avoid the time-series breaks,

which occur as the result of the modification of establishment data and the consequent retroactive change to the data of the period between January and December 2008.
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Materials
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Iron
&

Steel

Non-ferrous
Metals

Household
Electrical

Machinery

Industrial

Machinery

Motor

Vehicles

Other
Transport
Equipment

Year
and

Month



Table4 Large-scale retail store sales value by type of business,by goods and percentage change from the same month/term of the previous year

(1)Total (Departmentstores+Supermarkets)

Clothes Others

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those revisions.
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Other
Clothing

Accessories Furniture
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Sa
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s
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00
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Total
Food
and

BeveragesMen's
Women's

and
Children's

Household
Electric

Appliances
OthersHousehold

Equipment



(2) Departmentstores

Clothes Others

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those revisions.
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Furniture
Household

Electric
Appliances

Household
Equipment Others

Restaurants
and
Café

Total
Food
and

BeveragesMen's
Women's

and
Children's

Other
Clothing

Accessories

Year
and

Month



(3) Supermarkets

Clothes Others

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those revisions.
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Table5 Indices of large-scale retail store sales value by type of business, and by goods

(1) Original indices

C.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note: Indices are calculated using sales value that showed Table 4.

Seasonal adjustment indices (C.Y.2005=100)

Depart-
ment
stores

Super-
markets

Depart-
ment
stores

Others

Super-
markets

Depart-
ment
stores

Depart-
ment
stores

Super-
markets
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Total Clothes Food and Beverages

Super-
markets



Table5 Indices of large-scale retail store sales value by type of business, and by goods

(2) Seasonal adjustment indices

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Clothes Food and Beverages Others

Depart-
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Super-
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Depart-
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Super-
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Super-
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Depart-
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Year
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Table6 (1) Large-scale retail store sales value by type of bisiness, by regional bureaus of METI and by goods

Total Hokkai-
do Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu Okinawa

Total

Men's

Women's and Children's

Other Clothing

Accessories

Furniture

Household Electric Appliances

Household Equipment

Others

Restaurants and Cafe

Total

Men's

Women's and Children's

Other Clothing

Accessories

Furniture

Household Electric Appliances

Household Equipment

Others

Restaurants and Cafe

Total

Men's

Women's and Children's

Other Clothing

Accessories

Furniture

Household Electric Appliances

Household Equipment

Others

Restaurants and Cafe

Note Figures of Kyushu include Okinawa.
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Table 6 (2)Percentage change from the same month/term of the previous year of arge-scale retail stores value by type of business, by regional bureaus of METI

Adjusted Adjusted Adjusted Adjusted Adjusted
ChubuTohoku KantoHokkaidoTotal



Adjusted Adjusted Adjusted Adjusted Adjusted

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note1: Figures of Kyushu include Okinawa.
Note2: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those revisions.
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Table7 (1) Large-scale retail store sales value by type of bisiness, by Special ward of Tokyo and ordinance-designated city and by goods

Total Sapporo Sendai Saitama Chiba
Special
ward of
Tokyo

Yoko-hama Kawa-saki Sagamihara

Note : It added "Sagamihara" to the ordinance-designated city from April, 2011.



Niigata Shizu-
oka

Hama-
matsu Nagoya Kyoto Osaka Sakai Kobe Okayama Hiroshi-

ma Fukuoka Kita-
kyushu

Total

Men's

Women's and Children's

Other Clothing

Accessories

Furniture

Household Electric Appliances

Household Equipment

Others

Restaurants and Cafe

Total

Men's

Women's and Children's

Other Clothing

Accessories

Furniture

Household Electric Appliances

Household Equipment

Others

Restaurants and Cafe

Total

Men's

Women's and Children's

Other Clothing

Accessories

Furniture

Household Electric Appliances

Household Equipment

Others

Restaurants and Cafe

Su
pe

rm
ar

ke
ts

type of business

To
ta

l
D
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ar

tm
en

ts
to

re
s



Table 7 (2) Percentage change from the same month/term of the previous year of large-scale retail stores value by type of business, by Special ward of Tokyo and ordinance-designated city

Adjusted Adjusted Adjusted Adjusted Adjusted
Total of (2) Sapporo Sendai Saitama Chiba



Adjusted Adjusted Adjusted Adjusted Adjusted Adjusted

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

It added "Niigata" and "Hamamatsu" to the ordinance-designated city from April, 2008. Figures revised from April, 2007.
It added "Okayama" to the ordinance-designated city from April, 2010. Figures revised from April, 2009.
It added “Sagamihara” to the ordinance-designated city from April, 2011. Figures revised from April, 2010.
Figures with [*] do not include ordinance-designated cities, which did not exist in the same month/term of the previous year.
The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those revisions.

Sagamihara

D
ep
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en
ts

to
re

s(
%

)
Su

pe
rm

ar
ke

ts
(%

)
To

ta
l(

%
)

Special ward
of Tokyo

Yokohama Kawasaki Niigata Shizuoka

Year
and

Month

ty
pe

of
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si
ne

ss



Table 7 (2) Percentage change from the same month/term of the previous year of large-scale retail stores value by type of business, by Special ward of Tokyo and ordinance-designated city

Adjusted Adjusted Adjusted Adjusted Adjusted
Nagoya Kyoto Osaka SakaiHamamatsu



Adjusted Adjusted Adjusted Adjusted Adjusted

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

It added "Niigata" and "Hamamatsu" to the ordinance-designated city from April, 2008. Figures revised from April, 2007.
It added "Okayama" to the ordinance-designated city from April, 2010. Figures revised from April, 2009.
It added “Sagamihara” to the ordinance-designated city from April, 2011. Figures revised from April, 2010.
Figures with [*] do not include ordinance-designated cities, which did not exist in the same month/term of the previous year.
The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those revisions.

To
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Hiroshima Fukuoka KitakyusyuKobe Okayama
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Table 8 Large-scale retail store sales value and percentage change from the same month of the previous year by type of business and by prefecture

(100 million yen)

Adjusted Adjusted Adjusted

Total

Hokkaido
Aomori
Iwate
Miyagi
Akita
Yamagata
Fukushima
Ibaraki
Tochigi
Gumma

Saitama
Chiba
Tokyo
Kanagawa
Niigata
Toyama
Ishikawa
Fukui
Yamanashi
Nagano

Gifu
Shizuoka
Aichi
Mie
Shiga
Kyoto
Osaka
Hyogo
Nara
Wakayama

Tottori
Shimane
Okayama
Hiroshima
Yamaguchi
Tokushima
Kagawa
Ehime
Kochi
Fukuoka

Saga
Nagasaki
Kumamoto
Oita
Miyazaki
Kagoshima
Okinawa

Note: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are calculated using
the linked coefficient to adjust for gaps caused by those revisions.

Prefectures
Total Departmentstores Supermarkets



Table 9 Sales value of convenience stores and percentage change from the same month of the previous year

Sales value and number of establishments
(100 million yen)

Number
Fast foods & Processed of
Dailyfoods Foods Establishments

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

(2)Percentage change from the same month/term of the previous year

Sales Sales Number
of Fast foods & Processed of of

Adjusted Goods Adjusted Dailyfoods Foods Services Adjusted Establishments

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Note: "Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.

Year
and

Month

Year
and

Month

Total
Sales Sales

of Non-Foods of
Goods Services

Total
Non-Foods



(3)Sales value and number of establishments by regional bureaus of METI

Establishments Establishments Establishments Establishments Establishments Establishments Establishments Establishments

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3

Q4
Q1 2011
Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

(4)Percentage change from the same month of the previours year

C.Y. 2008
2009
2010

F.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Year
and

Month

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu Okinawa

Year
and

Month

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu Okinawa



Reference Table Indices of sales value of convenience stores (C.Y.2005=100)

(1) Original indices by goods and services

Sales
of Fast foods & Processed

Goods Dailyfoods Foods

C.Y. 2008
2009
2010

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Seasonal adjustment indices (C.Y.2005=100)

of
Services

Year
and

Month
Total Sales

Non-Foods



(2) Seasonal ajustment indices by goods and services

Total Sales Sales
of Fast foods & Processed of

Goods Dailyfoods Foods Services

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

(3) Percentage change from the previous month/term

Total Sales Sales
of Fast foods & Processed of

Goods Dailyfoods Foods Services

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Year
and

Month
Non-Foods

Year
and

Month
Non-Foods



(4) Seasonal ajustment indices by regional bureaus of METI

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu
Okinawa

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

(5) Percentage change from the previous month/term

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu
Okinawa

Q1 2010
Q2
Q3
Q4
Q1 2011

Feb. 2010
Mar.
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2011
Feb.
Mar.
Apr.

Year
and

Month

Year
and

Month



Year
and

Month
Large- Large- scale

Retail stores
Adjusted

(billion yen)Table10 Commodity Stocks

Note1: "Adjusted" means that the percentage change is calculated only with figures collected from stores which were surveyed in both years.

Note2: The sample of stores was switched on July, 2010.Therefore,percentage changes from the same month/term of the previous year are
calculated using the linked coefficient to adjust for gaps caused by those changes.

Note3: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are
calculated using the linked coefficient to adjust for gaps caused by those revisions.

(billion yen)Table10 Commodity Stocks

Note1: "Adjusted" means that the percentage change is calculated only with figures collected from stores which were surveyed in both years.

Note2: The sample of stores was switched on July, 2010.Therefore,percentage changes from the same month/term of the previous year are
calculated using the linked coefficient to adjust for gaps caused by those changes.

Note3: The revised establishments on July,2010.Therefore, percentage change from the same month/term of the previous year are
calculated using the linked coefficient to adjust for gaps caused by those revisions.


