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As the establishments subject to the research were revised in July,2013, the percentage change from the same month/term of the previous year of the large-scale retail stores sales value
is calculated using the linked coefficient to adjust for discrepancies resulting from those revisions.

Table of Coefficients for Continuity of Large-scale retail store's Sales.

Total
Food and Beverages
Others

Household Equipment
Others

http://www.meti.go.jp/statistics/tyo/syoudou/result/excel/h2slink_heij.xls
Refer to the METI website (above URL) about the Reference Table of Coefficients for Continuity of Large-scale retail store's Sales.
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Note1:"Adjusted" means that the percentage change is calculated only  with figures collected from establishments which were surveyed in both years.

Note2: As the establishments subject to the research were revised in July , 2010 and July , 2013, the percentage change from the same month/term of the p revious year is 

            calculated using the linked coefficient to adjust for discrepancies resulting from those revisions.

Retail Large-scale Retail Stores

Commercial sales value and the percentage change from the same month/term of the previous year
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Note: The sample of stores was switched on July, 2010.Therefore,percentage change from the same 
month/term of  the previous year are calculated using the linked coefficient to adjust for gaps caused by those changes.

Wholesale sales value and the percentage change from the same month/term of the previous year
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Note1:  "Adjusted" means that the percentage change is calculated only with figures collected from establishments  which were surveyed in both years.

Note2: As the establishments subject to the research were revised in July, 2010 and July, 2013, the percentage change from the same month/term of the previous year is calculated 

            using the linked coefficient to adjust for discrepancies resulting from those revisions.

Retail Large-scale Retail Stores

Retail sales value and the percentage change from the same month/term of the previous year
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Note1:"Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.
Note2: As the establishments subject to the research were revised in July, 2010 and July, 2013, the percentage change from the same month/term of the previous year is calculated using the linked coefficient 
           to adjust for discrepancies resulting from those revisions.

Large-scale retail store sales value by type of business,percentage change from the same month/term of the previous year and number of establishments

             Total Departmentstores Supermarkets
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Sales value of convenience stores,number of establishments and percentage change from the same month/term of the previous year

(100 million yen)

Total

Sales Value Adjusted Goods Adjusted Service Adjusted
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2012
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Note1:  "Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.

Note2:  As the establishments subject to the research have been revised from the preliminary report in January, 2012, the percentage change from  

             the same month/term of the previous year is calculated using the linked coefficient to adjust for discrepancies resulting from those revisions. 
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Table1      Commercial sales value by type of business and the percentage change from the same month/term of the previous year
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Oct.
Nov.
Dec.
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Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
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Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
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Note1 : "Others" of wholesale trade refers to items classified under as 524 and 549(excluding 5497).
Note2 : "Others" of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60(excluding 601 and 603).
Note3 : "*3" of retail trade refers to items classified under as 58,59 and 60.
Note4 : "*4" of retail trade refers to items classified under as 5814,582, 59(excluding 592) and 60.
Note5 : "*5"  of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60(excluding 603).
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Table2 Indices of commercial sales value by type of business
(1) Original indices

Seasonal adjustment indices 
(C.Y.2010 average=100)

Total Building

 Materials
Chemicals

TextilesGeneral

Merchandise

Wholesale
Apparel

 &
 Accessories

Farm  &
Aquatic

 Products

Food
&

 Beverages

Minerals
&

 Metals

Machinery
&

 Equipment

General
Machinery

& Equipment

Motor

Vehicles



C.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
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Note1 : "Others" of wholesale trade refers to items classified under as 524 and 549(excluding 5497).
Note2 : "Others"(including Drug and Toiletry stores) of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60 (excluding 603).
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Table2    Indices of commercial sales value by type of business
(2) Seasonal adjustment indices

Total
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Note1 : "Others" of wholesale trade refers to items classified under as 524 and 549(excluding 5497).
Note2 : "Others"(including Drug and Toiletry stores) of retail trade refers to items classified under as 5814,582,59(excluding 592) and 60 (excluding 603).
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Table3     Large-scale wholesale sales value by goods and the percentage change from the same month/term of the previous year

Minerals
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Total
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F.Y. 2011
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Dec.
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Q3
Q4
Q1 2014

Mar. 2013
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Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
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May

Note1: The sample of stores was switched on July, 2010.Therefore,percentage changes from the same month/term of the previous year are calculated using the linked coefficient to adjust for gaps caused by those changes.
Note2:Regarding “Iron & Steel”, comparison ratios such as annual, periodical and monthly comparisons to the previous year are calculated with linked coefficients in order to avoid the time-series breaks
           which occur as the result of the modification of establishment data and consequent retroactive change to the data for the period between January and December 2011.
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 Table4    Large-scale retail store sales value by type of business,by goods and percentage change from the same month/term of the previous year

(1)Total   (Departmentstores+Supermarkets)

          Clothes          Others

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
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Jun.
Jul.
Aug.
Sep.
Oct.
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Dec.
Jan. 2014
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Apr.
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C.Y. 2011
2012
2013

F.Y. 2011
2012
2013
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Q3
Q4
Q1 2014
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C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
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Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Note: As the establishments subject to the research were revised in July, 2010 and July, 2013, the percentage change from the same month/term of the previous year is calculated using the linked coefficient to adjust for discrepancies resulting from those revisions.
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(2) Departmentstores

          Clothes          Others
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(3) Supermarkets

          Clothes          Others

C.Y. 2011
2012
2013
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2013
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Q1 2014
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Note: As the establishments subject to the research were revised in July, 2010 and July, 2013, the percentage change from the same month/term of the previous year is calculated using the linked coefficient to adjust for discrepancies resulting from those revisions.
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 Table5   Indices of large-scale retail store sales value by type of business, and by goods

(1) Original indices

C.Y. 2011
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2013

Q1 2013
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Q4
Q1 2014

Mar. 2013
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Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
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Mar.
Apr.
May

Note:    Indices are calculated using sales value that showed Table 4.
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 Table5   Indices of large-scale retail store sales value by type of business, and by goods

(2) Seasonal adjustment indices
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Table6 (1) Large-scale retail store sales  value by type of bisiness, by regional bureaus of METI and by goods

Total Hokkai-
do Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu Okinawa

Total

Men's

Women's  and  Children's

Other  Clothing

Accessories

Furniture

Household  Electric  Appliances

Household  Equipment

Others

Restaurants  and  Cafe

Total

Men's

Women's  and  Children's

Other  Clothing

Accessories

Furniture

Household  Electric  Appliances

Household  Equipment

Others

Restaurants  and  Cafe

Total

Men's

Women's  and  Children's

Other  Clothing

Accessories

Furniture

Household  Electric  Appliances

Household  Equipment

Others

Restaurants  and  Cafe

Note: "Kyushu" figures include those of "Okinawa".
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 Table 6  (2)Percentage change from the same month/term of the previous year of arge-scale retail stores value by type of business, by regional bureaus of  METI

Adjusted Adjusted Adjusted Adjusted Adjusted
ChubuTohoku KantoHokkaidoTotal



Adjusted Adjusted Adjusted Adjusted Adjusted

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Note1: "Kyushu" figures include those of "Okinawa".
Note2: As the establishments subject to the research were revised in July, 2010 and July, 2013, the percentage change from the same month/term of the previous year is calculated using the linked coefficient to adjust for discrepancies resulting from those revisions.
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Table7 (1) Large-scale retail store sales value by type of bisiness, by Special ward of Tokyo and ordinance-designated city and by goods

Sapporo Sendai Saitama Chiba
Special
ward of
Tokyo

Yoko-hama Kawa-saki Sagamihara Niigata Shizu-
oka

Note:“Kumamoto”was added to the ordinance-designated cities from April,2013. 



Hama-
matsu Nagoya Kyoto Osaka Sakai Kobe Okayama Hiroshi-

ma Fukuoka Kita-
kyushu

Kumamoto

Total

Men's

Women's  and  Children's

Other  Clothing

Accessories

Furniture

Household  Electric  Appliances

Household  Equipment

Others

Restaurants  and  Cafe

Total

Men's

Women's  and  Children's

Other  Clothing

Accessories

Furniture

Household  Electric  Appliances

Household  Equipment

Others

Restaurants  and  Cafe

Total

Men's

Women's  and  Children's

Other  Clothing

Accessories

Furniture

Household  Electric  Appliances

Household  Equipment

Others

Restaurants  and  Cafe

To
ta

l
D
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ar
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en

ts
to
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s
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ar

ke
ts

type of business



 Table 7 (2) Percentage change from the same month/term of the previous year of large-scale retail stores value by type of business, by Special ward of Tokyo and ordinance-designated city

Adjusted Adjusted Adjusted Adjusted Adjusted
Sapporo Sendai Saitama Chiba Special ward

of Tokyo



Adjusted Adjusted Adjusted Adjusted Adjusted

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Note 1 : “Sagamihara” was added to the ordinance-designated cities from April, 2011. Figures were revised from April, 2010.
Note 2 :“Kumamoto”was added to the ordinance-designated cities from April,2013. Figures were revised from April, 2012.
Note 3: As the establishments subject to the research were revised in July,2010 and July,2013, the percentage change from the same month/term of the previous year is calculated
            using the linked coefficient to adjust for discrepancies resulting from those revisions.
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 Table 7 (2) Percentage change from the same month/term of the previous year of large-scale retail stores value by type of business, by Special ward of Tokyo and ordinance-designated city

Adjusted Adjusted Adjusted Adjusted Adjusted
SakaiHamamatsu Nagoya Kyoto Osaka



Adjusted Adjusted Adjusted Adjusted Adjusted Adjusted

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Note 1 : “Sagamihara” was added to the ordinance-designated cities from April, 2011. Figures were revised from April, 2010.
Note 2 :“Kumamoto”was added to the ordinance-designated cities from April,2013. Figures were revised from April, 2012.
Note 3: As the establishments subject to the research were revised in July,2010 and July,2013, the percentage change from the same month/term of the previous year is calculated
            using the linked coefficient to adjust for discrepancies resulting from those revisions.
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Table 8     Large-scale retail store sales value  and percentage change from the same month of the previous year  by type of business and by prefecture

(100 million yen)

 Adjusted  Adjusted  Adjusted

Total

Hokkaido
Aomori
Iwate
Miyagi
Akita
Yamagata
Fukushima
Ibaraki
Tochigi
Gunma

Saitama
Chiba
Tokyo
Kanagawa
Niigata
Toyama
Ishikawa
Fukui
Yamanashi
Nagano

Gifu
Shizuoka
Aichi
Mie
Shiga
Kyoto
Osaka
Hyogo
Nara
Wakayama

Tottori
Shimane
Okayama
Hiroshima
Yamaguchi
Tokushima
Kagawa
Ehime
Kochi
Fukuoka

Saga
Nagasaki
Kumamoto
Oita
Miyazaki
Kagoshima
Okinawa

Note: As the establishments subject to the research were revised in July, 2013, the percentage change from the same month of the previous year is calculated 
           using the linked coefficient to adjust for discrepancies resulting from those revisions. 

Prefectures
         Total Departmentstores Supermarkets



                              Table 9  Sales value of convenience stores  and percentage change from the same month of the previous year

Sales value and number of establishments
          (100 million yen)

Number 
Fast foods & Processed of
Dailyfoods Foods Establishments

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

(2)Percentage change from the same month/term of the previous year

Sales Sales Number 
of Fast foods & Processed of of

Adjusted Goods Adjusted Dailyfoods Foods Services Adjusted Establishments

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Note2:

Note1 :  "Adjusted" means that the percentage change is calculated only with figures collected from establishments which were surveyed in both years.
Note2: As the establishments subject to the research have been revised from the preliminary report in January, 2012, the percentage change from the same month/term of the previous year is calculated

using the linked coefficient to adjust for discrepancies resulting from those revisions. 

Total
Non-Foods

Services
Total

Sales Sales
of Non-Foods of

Goods

Year
and

Month

Year
and

Month



(3)Sales value and number of establishments by regional bureaus of METI

Establishments Establishments Establishments Establishments Establishments Establishments Establishments Establishments Establishments

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3

Q4
Q1 2014
Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

(4)Percentage change from the same month of the previours year

C.Y. 2011
2012
2013

F.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Note1: As the establishments subject to the research have been revised from the preliminary report in January, 2012, the percentage change from the same month/term of the previous year is calculated
using the linked coefficient to adjust for discrepancies resulting from those revisions. 

Note2: Figures for “Kyushu Okinawa” are to be released separately as “Kyushu”and “Okinawa” from January, 2013.

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu

Year
and

 Month

Okinawa

Year
and

 Month

Okinawa



 Reference Table   Indices of sales value of convenience stores  (C.Y.2010 average =100)

(1) Original indices by goods and services

Sales
of Fast foods & Processed

Goods Dailyfoods Foods

C.Y. 2011
2012
2013

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Seasonal adjustment indices (C.Y.2010 average =100)

of
Services

Year
and

Month
Total Sales

Non-Foods



(2) Seasonal ajustment indices by goods and services
C.Y.2010 average =100

Total Sales Sales
of Fast foods & Processed of

Goods Dailyfoods Foods Services

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

(3) Percentage change from the previous month/term

Total Sales Sales
of Fast foods & Processed of

Goods Dailyfoods Foods Services

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Year
and

Month
Non-Foods

Year
and

Month
Non-Foods



(4) Seasonal ajustment indices by regional bureaus of METI
C.Y.2010 average =100

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu
Okinawa

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

(5) Percentage change from the previous month/term

Hokkaido Tohoku Kanto Chubu Kansai Chugoku Shikoku Kyushu
Okinawa

Q1 2013
Q2
Q3
Q4
Q1 2014

Mar. 2013
Apr.
May
Jun.
Jul.
Aug.
Sep.
Oct.
Nov.
Dec.
Jan. 2014
Feb.
Mar.
Apr.
May

Year
and

 Month

Year
and

 Month



Year
and

Month
Large- Large- scale

Retail stores
Adjusted

   
  (billion yen)Table10  Commodity Stocks 

Note1:  "Adjusted" means that the percentage change is calculated only with figures collected from stores which were  surveyed in both years. 
Note2:  As the establishments subject to the research were revised in July, 2013, the percentage change from the same term of the previous 
             year is calculated using the linked coefficient to adjust for discrepancies resulting from those revisions.  
 


